Wowkap-Ona, 24-27 anpens

JKornormyeckass u coumanbHas
OTBeTCTBEHHOCTb B JIECHOM
ceKTope

[aup lNetTeHenna
yHuBepcuterT [lagosa - tanusa



CopepxaHue

« MapKeTuHr: NyTb Pa3BUTUA

*CouunanbHbi MapkeTuHr: KCO
(kopnopaTuBHas couunanbHasa
OTBETCTBEHHOCTb)

*OcHoBbl KCO
*PasnunyHble ypoBHU obsasaTtensctes B KCO
*CunCTEMBI KOHTPOIS
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Responsible Business
Stora Enso is committed to developing te business towards ecological,

New visitors - ragister here

Order publications

economic sustainabilty, These tasks are recognised as shared responsibilties

Stora Enso enabling & continuous improvement of our operations
World map
E-mail alert

social and
within

Eco-perspective

Stora Enso's objective is to supply customers with products and services that satisty
various needs related to printed communication, packaging and construction purg
These products are mainly produced from renewable raw materials, are rrl'l:','l:.l-:xblvz'
and safe to use, The concept of product lite cycle is considerad guiding our
environmental activties and provides the framework for our efforts, We expect the
game commitmert from our suppliers and partners so that at every stage, from raw
material to the end product, the impact on the environment will be minimised

Social Respect
As an international company, Stora Enso acknowledges te role as a model n‘r-mpan\ In
the global, national and local society, Our attitu all be charactérised by re
stoms and values of individuals and groups in courtries where w
) to earn ¢ rcl‘llhlm, e wlll ¢ nm;-l y to and when

Transparent Interaction

In order to continuousgly strengthen our operations and develop environmental and
social iszues in a sustainable way, Stora Enso congiders an open discussion and
irteraction with all stakeholders, both governmental and non-governmental, as
fundamental

Web Site Map | Legal notice




Pa3Butue 3agady MapKeTuHra

B camom Havane (ao 30-x I.r. NpoLWnoro Beka) MapKeTuHr
dookycumpoBanca Ha
(kak NoCTaBMATbL MO MUHUMaNbHOW LlEeHEe HEKOTOpPbIE

NpPOAYKThI)

C npmnxoaom dKUEeHT CMeCTUJ1CA Ha CUCTEMY Npoaax,

LieHa
NPOayKT
MEeCTO
peknama



CoumnanbHbI MapKEeTUHT

[IpnHMMagq pelleHnsa, KomnaHum

YUHUTbIBAKOT NMHTEPECHI HE

TOJ1IbKO OTe4YeCTBEHHbIX, HO U
.(Kotler, Armstrong,
Saunders, Wong, 2001 mod.)



BoBrie4yeHHOCTb B [€NoBble onepaLum

Kateropun 3anHTepeCcoOBaHHbIX
CTOPOH

(from Lesourd & Schilizzi, 2001 mod.)
OpraHnsaunoHHasa CTpyKTypa u dpakTU4ecKkoe MeCcTopacronoXeHne KoMmnaHnm

MeHenxep,
cnyxatuue,
NHBECTOpPbI

KOHCYynbTaHThI,
NOCTaBLUWKH,
nogpagynKm

KnneHTbl, KpeanTtopsl,
HanoroBble OpraHbl

MECTHOE COOOLLECTBO,

HerocyaapCTBEHHbIE
opraHunsauun, CMU,

npodoeccruoHanbHble
opraHusauuu,
OOLLECTBEHHOCTb




KocBeHHble 3apybeXxHble 3auHTeEpPECOBaHHbIE CTOPOHbI:
npumep

Source: S.Baffoni

Attention! Le SIDA existe! Protégez-vous

> 4

MINEF/MINSANTE




OnpepeneHne KCO, naHHoe EBponenckomn
Komuccuen:

“KCO — amo KoHuenuusi, 8 coomsemcmauu ¢
KoOmopou KoMmriaHuu UHmezpupyrom couyuarsibHble
U 9Kosioau4yeckue obsisamersibcmea 8 ceou
deriosbkle orepayuu U 80 83aumooeucmaeue ¢
3aUuHmMepecosaHHbIMU CMOPOHaMU Ha
dobpososribHoU ocHose ”



portant legal notices

#"*« Employment, Social Affairs and
*..«* Equal Opportunities

European Commission > Employment & Social Affairs > Corporate Social Responsibility Contact | Search

News
Newsletters CORPORATE SOCIAL RESPONSIBILITY
Press releases
Speeches
Poli Conferences
Publications New Communication on Corporate Social Responsi Responsible Competitiveness

menting the Partnership fc th and Job

Legislation D
9 on CSR

Responsible Consumption (FR)
Consultations
Key documents
Calls for Tender...
AtoZ

Responsible Sourcing

CSR in Enlarged Europe

Responsible Reporting

UK Presidency CSR Conference (2005)

Finnish Presidency CSR Conference (2006)
Links

Other initia

Review meeting of the EU multi-stakeholders forum
7.12.2006

European multi-Stakeholder Forum on CSR

Council Resolution on CSR (2/12/2002) Socially Responsible Exhibition
European Parliament Report on CSR (13/05/2003) o

12-21 December 2005, Br

Green Paper Prcmoting a European framework for ¢ r Y 5

nsible consumption week @ the Commission

avai n pdf
Press Release to the Green Paper
Responses to consultation on Green Paper on CSR

Funding, contracts & employment

CSR-related funding sources (Calls for Tender/Proposals)
Call for expression of interest "Consultancy services"
Political milestones at the EU level P ° ¥

Commission documents of public interest Traineeships

Speeches
Powerpoint Slides
ABC of CSR National
instruments CSR public
policies
Datab

EU CSR Forum final m EU CSR

report Forum

Other Commission webpages on CSR
DG Enterprise and Industry
DG Trade

Reference documents

Key CSR resources !Vlapping
instruments for
Useful Internet links iy

& Internet % 100%

http://ec.europa.eu/employment_social/soc-dial/csr/index.htm




MapKeTUHr, OCHOBaHHbLIN Ha

6e3onacHOCTb 1 300pOBbe pabo4nx, KNUEHTOB,
MECTHOro HaceneHus

OTCYTCTBUE ANCKPUMMHALIMK, COLIMAIbHOMo
HepaBeHCTBa

npaBo Ha nosiydeHne nHgopmaumm, OTKPbITOCTb
MHdopmaLun

paLnoHanbHOEe NCNOSib30BaHME NPUPOLHLIX PECYPCOB
(NMPMHUMN NpeayCMOTPUTENTBHOCTH)

He cyuwiecTByeT KOHunKTa (HET 0OMEHa) Mexay Mopanbio U 3KOHOMUKOW
(Npubbinb, 06bLEM CpeacTs, ...)




[lonuTukKa Tpex ocHOB

loest o ToM, YTO BCHA OeATENBHOCTb KOMMNAHUN
AOJTKHa N3MEePATbCA, OCHOBbIBAETCA HA TOM, 4TO
ITa AedTEJIbHOCTb BHOCUT BKJIla4 B

*9KOHOMWNYECKOE MNpoLBETAHME,
*Ka4eCTBO OKpYy KaloLlen cpeasl,
*U coumanbHbIA KanuTan.

*CounanbHbIN KanuTan: HakonreHHble B JaHHOM
coobLlecTBe coBMeCTHast 3HA4YMMOCTb U AOoBEPUeE.

CoumnanbHbIN KanuTan — 3T0 NPeANnochinka CoTpyaHN4YecTBa u
OopraHn3oBaHHOIo NoBeaeHUs noaen, Bkntodas ousHec. CoumanbHbI KanuTan

MOXET ObITb TpaHcopMmnpoBaTbCsl, NOTPEDNATLCA UMK NOMONHATLCSH, Kak U
domHaHCOBLIN KanuTarnl.




MIHCTpYMEHTbI U HULUMATUBDI
KCO

A. CoumanbHO OTBETCTBEHHOE YyrpaBlieHne

— Hopwmbl noBeaeHUs

— CraHpgapTbl ynpasneHus

— byxranTtepus, peBn3snn, 0OTYETHOCTb

B. CounanbHO OTBETCTBEHHOE NOTPEONEHME

—  (OK0) MapkunpoBka

C. CouymanbHO OTBETCTBEHHOE MHBECTMPOBAHMNE
— KomneHcupyoLime kanmtanoBroXeHUs

— WiHgekc HpaBCTBEHHOCTU

—  3JTndeckoe dbonHaHCMpOBaHME



Al. Hopmbl noBeaeHUS

2 OnpeaeneHus:

opraHmsauumn, n nHoraa
ee NocTaBLLUMKM

* YCTaAHOBIIEHUE 7
KOMMNaHUW
, @ TaKke TpeboBaHue
KOMMAaHWEWN OT CBOUX NOAPAOYMNKOB,

NOCTaBLUMKOB U NULIEH3UATOB creguTb 3a
NX UCTMONHEHNEM .



Tunnbl HOpM NOBeAEHUS

KOMMaHun (MPUHATLIE B
OQHOCTOPOHHEM MopsaKe)
HopMbl « » NN

« », MPUHATLIE PYMNMNou
KOMMNaHUW B OTAENIbHOU cdoepe NPOMbILLSIEHHOCTH

« » pa3paboTaHHble npodycoo3amu,
HerocygapCTBEHHbIMU 1 OPYrMMU opraHn3aunsmMmm

, 00CyXgaemble BHYTpU
MeXOyHapoAHbIX OpraHu3auum



Enterprise and activities

Marketing

Information and communication

-fundamental guiding principles of
company

-workplace health and safety
-workers' rights

-environmental responsibility
-technological innavation
-prohibitions of child labour, forced
labour, discnmination based on
race, religion, or ethnic origin
-external relationships

-product safety responsibility

the

and

freedom of
the

organise and engage in collective

-support  for

association right to
bargaining

-provisions limiting working hours,
including mandatory overtime, in
accordance with local laws

- provisions on wages, usually
based on local minimum wage
legislation or prevailing wages in

the local industry

-purchasing guidelines
-conflict of interests
-reporting in transactions
procedures

-marketing policy

and

-secunty of propnetary information
-confidentiality of employee
records and employee prnivacy
-intellectual property safequards
-drug-related issues

-AlDS
-relation

with customers,

competitors and suppliers

CopepxaHne HopMm
noBeAeHus

(source: our elaboration on data of Conference Board survey'’)




THE IKEA WAY ON PURCHASING HOME
FURNISHING PRODUCTS

Our Code of Conduct

ILU declar
2 -pmpnt 19¢
f Human Rights, laid down by

range of well-de d, functional home furnishing proc
people as ihle will be able to afford them.

3t-con. usness in all areas.

Cuslomers and Suppliers in Focus

ded once and for all to side with the many. This is an objective that carries

cceptable




Ucnonb3oBaHne TBepOoOU ApPEBECUHbI:.
«3Konornyeckas wkana» rnocrtasLUUKOB
komnaHum IKEA

LLar 3

LLlar 4

4 IKEA-cTaHgapT

OpeBeCUHbI Ons
Lar 2 nepexoaa Ha

Oonee BbICOKUN
MuHuManbHble  YPOBEHb
TpeboBaHuA
War 1 -CobnogeHne 3aKkoHoB

-He 13 oxpaHsemblix
BxoOHon yposeHb  TEPPUTOPUN
-MpoucxoxaeHne - JleckHon

-He 13z HCVE noneyYnTenbCKUn
COBET MO TPOMNNUYECKUM

BMJaM BbICOKOW
I1HEeHHOCTIA

Jleca, nonyynBlume
ceptudmkart
JlecHoro
Nnone4YnTeribCKoro
coBeTa (cTaHpapThl,
npusHaHHble B IKEA)



3aroToBKMU reca,
npuHATbie PAO

(1996 by Dennis P. Dykstra)

N FOREST HARVESTING
A ™ PRACTICE

http://www.fao.org/docrep/V6530E/V6530E00.htm



HFBWW » International Federation of Building and Wood Workers

s .~ 7

English Espafiol Frangais

Framework agreement between Related Articles:
IKEA and the IFBWW e Fean
vedish furniture company IKEA and 1FB Framework agreement

an agreeme t.yn th- prom \ between IKEA and the
IFBWW

» Building onstruction

* Wood & Forestry

* Global Company
Agreements

/ 0 Mmt
F‘Lll‘ChB:lr’\G Hn )me Furnishing

Follow up and co-operation between IKEA and IFBWW
on th- |mp|~m~ntatxun s wntmumﬂ n -‘I|Ff~r~nt

The full text of the agreement and its attachment
reads as follows:

The IKEA Group is one of the world’s leading home
furnishing companies, with procurement in some fifty
countries and retailing in presently
ntries. EA Group is faced
Jltural di
conditions.

The Interna eration of Building and W
rkers (IFBWW) n international trade union
amsatlul S

A ‘s primary task is to
rights in the
aforementioned industries.

nth pq s appreciate that the ac
M en IKEA and IFBWW had the purpﬂsa
of achl-m ng certain minimum standards based on the
ILO Declarat on Fundamental F'nnuples and thts

Products”, attach d h.-r

on Purchasing Home Furnishing F‘rnductq s
provisions mainly based on the UN Declaration of
Human Rights, 1948, t

http://www.ifoww.org
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ISABEL ALLENDE

LA FOREST, ?
3 DEI PIGME

e % WU MING 2
& . 5 T
B4

GUERRA AGLI UMANI

A TR

Greenpeace Campaign:

www.greenpeace.org/international/campaigns/forests/greenpeace-book-campaign

Ob6sa3aTenbCTBO NevyataTtb KHUrM Ha bymare,
ceptuchmnumpoBaHHomn JleCHbIM
none4ynTenbLCKMM COBETOM UMK Ha Oymare,
nsrotoBrieHHou TCF n3 bymMaxHbIX OTXO40B

Leading international authors such as JK Rowling, |

Rankin, Gunter Grass, Marlene Streeruwitz, Isabel
Allende and Andrea De Carlo are just some of the
more than 120 writers until now working with
Greenpeace to ensure that their future books are
printed on 'ancient forest friendly' paper such as
recycled and Forest Stewardship Council (FSC)
certified paper.

an


http://www.greenpeace.org/international_en/extra/?item_id=565827&forward_source_anchor=Additional%20information&forward_destination_anchor=&campaign_id=3938

A2. CTaHgapTbl ynpaBnieHus




A.3 . byxrantepusa, peBu3unu,

OTHEeTHOCTDb
* BcemupHas Global
MHUUMaTmBa Reporting
oTyeTHocTn (BMO): Initiative -
SIS NI 7ER www.globalreporting.org
OTYETHOCTU

 [lopoTyeTHOCTL 1000:

KOHCYynbTauuun @ IF
el )/\ccountAbility

CTOPOH

http://www.accountability.org.uk/aal000/default.asp


http://www.accountability.org.uk/default.asp

Sechor
aupplements

/=

Sustainability Technical Sustainability
Reporting | se—) Protocols — Report

Guidelines

|lssue
EUidance
Documents

1
=
&

=
m
=
m
o
—

.

rrad




AA1000 Series:

L AA1000 Framework
. AR1000 Seres Overnview

. ARA1000 Series Specialised Modules

. AA1000 Framework

Launched in 1998, the AA1000 framework is designed to improve accountability and
performance by learning through stakeholder engagement.

Itwas developed to address the need for organisations to integrate their stakeholder
engagement processes into daily actiities . It has been used worldwide by leading
husinesses, non-profit organisations and public bodies

The Framework helps users 1o establish a systematic stakeholder engagement
process that generates the indicators, targets, and reporting systems needed o0
ensure its effectiveness in overall organisational performance

The principle underpinning AA1000 is inclusiaty. The buillding blocks of the process framework are planning, aq
and auditing and reporting. It does not prescribe what should be reported on but rather the how’. In this way it is d
complementthe R Eepont -




Bl. (9k0) MmapKnpoBKa

CeunoetennctBo EBpone
9KOJTOMMYHOCTU

[leknapaunsa aKomorm4eckmn YNCTou
npoayKunK

(ISO 14025)

CBnaoeTenbCTBO OpraHu3aumm
«MexagyHapoaHasa CoumanbHas U

Jkonornyeckasa Ceptuukauyma m
MapKknposka»

[1lporpamma nogaepXkm necHom
cepTndukaumm

[1lpogBmxeHne ToproBon Mapk




ISEAL

ALLIANCE

about ISEAL
membership
member initiatives
public documents
upcoming events
contact us

useful links

members only

SASA

Promoting the interests of
workers, communities and the
environment in world trade

MexayHapoaHas CouunanbHasa n Jkonorndeckas
Ceptndomkauns n MapkmpoBka . un’altro

Home *» Membership * Founding members

organismo internazionale di raccordo
ISEAL Members

The following organisations are Full Members of the ISEAL Alliance:

FLO

\Q Forest Stewardship Council (FSC)
FSC

Fairtrade Labelling Organizations (FLOY

International Federation of Organic Adriculture Movements (1FCARM)

IR3AM

International Organic Accreditation Service (1045

hdarine Adquarium Souncil (AC]

harine Stewardship Council (MSC

social Accountability International (5410

@ Sustainable AgricLlture Metwork (S8

The following organisations are Associate Members of the ISEAL Alliance:

Global Ecolabelling Metwork (GEM)

http://www.isealalliance.org/

Chemonics International




C1l. KomneHcupyrowine

Welcome

The CatoniNeutral Company is one of the wond's leadng carbon offsel 300 dimate
businesses 48! up m the eacly 19508 with 2 wxion caplured o our
Fademark. Were proud 10 de helpmg thousands of pe opse a'r:l 1003

HONDA (<
CRSTRL

www.carbonneutral.com/



How to become a carbon neutral organisation

1o help meet s environmental goals, a company or organisa
their carbon emissions. The best way to undertake this compl

First calculate your carbon footprint

www.cyberium.co.uk/carbonneutral.htm

Abbiamo
ridotto T consumi elettrici e di acqua

7%

dal 1994 al 1999 rispettivamente del 27% e del
40% per unita di prodotto. Siamo stati i primi in Italia ad
oencrelavalidazione EMAS.

Tutti i nostri siti nel mondo sono validati EM A S ecernificati 1S0
1400 1dal 1997 « Abbiamo ottenuto i riconoscimenti pi
prestigiosi come il Climate Protection Award, nel 1999, dalla US Environmental
Protection Agency. Siamo stati riconosciuti come La pr ima
azienda al mondo nelsettore dei semiconduttori, per
I'impegno inuno SV ilu PPO SOS tenibile Dowjones.
Abbiamo fissato I'obiettivo ambiziosodi Z€ro €m issioni
equ jvalenti di CO 2 entro I‘anno 2010, che intendiamo
perseguire nsparmlandn energ Th

e con un ambizioso
Rispettare I'ambiente ¢ p
moltiplica il valore per gli azion
dimostrandoche L '
un invest

€ non un cq

STMicroelectronics

Investiamo sul futuro
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A [mpatto Zero

Sl primo progetto italiano che concretizza il Pro

o 1P

Impatto Zero & un progetto di LifeGate nato dalla necessita di compensare le o
carbonica nell’atmosfera, Il progetto é certificato da Bios, Organismo di Certifici
anche nel settore del controllo del maetado biologico con accreditamento Sincert
UNI CEI EN 45011 e con accreditamanto IFOAM,

ATTIVITA'
stk Scegli di
rispettare la natura con

evenm DAIKIN e LIFEGATE

VIVICITTA 2007

VIVIEITTA'

http://servizi.lifegate.it

El. N Ini

2 salvaquardia delambiedle. Adereads &l progethy Impatto Zero™ ha gertecpato
)k creathone di 1,187 mq di foresta s orescta @ Coslz Xica

comgessando Y20 kg o OOy prodetti per la reafazaciene deds les

"Bllancie del gas effetio sera defle Facolla di Agrara ¢

Medicing Yelerisarlz - palo @ Agrpalls, Legearo (FD)°

ﬂ«/JJ

EHTT CERTHICATDN
CERTIFCATD 0 (3500975 T,
VLA ¥
9 oowe o partae 49 50 othades 06




B2. IlHOeKkc HpaBCTBEHHOCTH

: OKOJO
200 mexxayHapoAaHbIX Kopnopauuu B 60 pa3ninyHbIX
cCeKTopax, KoTopble npeactaBnsaloT nepsble 10%
komnaHum ¢ KCO

(1990): TonbKo
komnaHum CLUA, He yyacTByrOLMe B TabavyHoON,
arikororibHOu, UTOPHOU UHAYCTPUN U KOMMAHUM,
ncnonb3yrwme MHCTpymeHTbl KCO

4 nokKasaTesns, ucnonb3yemblie B
EBpone, OCHOBaHHbIE Ha peHTabenbLHOCTHU,
OTCYTCTBMU couMnanbHbIX KOH(PNMUKTOB, 3aLuTe
OKpyXatoLieun cpeabl
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Committed to sustainability

Stora Enso is committed to developing its business towards ecological,
social, and economic sustainability.

All of these are recognised as shared responsibiities within the Group, enabling the
continuous improvement of our operations. For our environmental network pd

click on Contacts

New visttors - register hete
Order publications

World map

Transparent reporting Good to know

EMAS and ISO certificates

wpdoby 2 Eneray and climate
WAS statements

Product information
Group environmental reports Production processes
Divisional environmental reports Pulp

Performance and statistics

Recovered paper and board
Residuals

Water

Wood and fibre

Questions on Veracel? Read Sustainabiity News! 4 Nov 2003

<UUJ

Once again, Dovy Jones ranks Stora Enso the most sustainable forest products company

2002

Stora Enso supports VWWAF Herftage Forest indistive

More news




: MPON3BOACTBO Taba4YHbIX U3Oeriun n
AO0EepPHOro OpyXusa, atToMma U ypaHa UCKINKOYaeTCH; PENTUHT Ha
OoCHoBe: yBaxeHus K [leknapauuu npaB YyernoBeka OOH,
SAAICHOCTb CpeAu U COTPYAHUYECTBO C 3aMHTepeCOBaHHbLIMU
CTOpOHaMu, ynpaBrieHMe opueHTUpoBaHoO Ha SD NpuUHUUNLI
3alnTbl OKpYXXaloLen cpeabl

rocyaapcTBa NpPUCOeAUHAKOTCA Ha
ocHoBe 3Tudeckux ctanpgaptos OOH, OECD, ILO u
EBponeunckoro Coto3a



CoumnanbHO OTBETCTBEHHbIE KOMMAHUM
MMerT OUHAHCOBLIN 0DOPOT BbILLE
cpeaHero

« CouwnarnbHble NokasaTenu Toprosnm Ha OHA0BON
Bunprke — nonesHble NCXodHble AaHHble, YTODbI
NPOAEMOHCTPMPOBAThL MNOMNOXUTENBHOE BO3OENCTBUE
coumarnbHOro otceBa Ha PMHAHCOBOE UCTONTHEHUE:
[lokasaTtenb yCToNn4nmBoCTU rpynnel Dow Jones Bo3poc
Ha 180% c 1993 no cpaBHeHMtO co 125% BCEMUPHOrO
nokasartenda Dow Jones 3a 3TOoT Xe nepuoa.

 TpydHO OUEHUTb TOYHO, YTO onpeaendeT PUHaHCOBbIN
BO3BpaT coLuarnbHO OTBETCTBEHHON KOMMNAaHUMN.
ccnegoBaHme nokasasno, YTO OKOJ10 NOSIOBUHDI
KOMMNaHUN C YPOBHEM BbINOJSIHEHNS coLMarnbHOU
OTBETCTBEHHOCTU BbILLE CPEOHErO MOTYT OOBACHUTL 3TO
counanbHOU OTBETCTBEHHOCTLIO, B TO BPEMS KakK Apyras
NONOBUHA 0OBbACHAET 3TO UCMONMHUTENbHOCTbLIO UX
ceKkTopa.



E3. 3tuueckoe duHaHcupoBaHue

" LI,eJ'II/I ‘[looaoepxuBatb opraHmsaLunm, kOTOpbie
NHBECTUPYIOT 3aLLUTY OKpYXKatoLlen cpebl,
KYynbTYpY, HPaBCTBEHHOCTb, yaAernsasa ocoboe
BHUMaHWe caMbIM criabbiM KaTeropnsam
(MeCTHOe HaceneHue, norpaHuyHble Hapoabl,
XEHLUWHSI, ...)

° L|J'IeH|3| *UneHsbl: 43 opraHnsaunm B 18 cTtpaHax

[lesTenbHOCTb: BEAOMCTBEHHOCTb PAS
*MOHUTOPUHI N OTYETHOCTDL
*IHdbopMaLMOHHBIN BonneTeHb
MexayHapoaHble ceMnHapbl, KOHgepeHL UK

o [leaTenbHOCTb



E3BaRcaktica

CDI/IHaHCVIpOBaHMG 4 TnoB NPOEKTOB C BbICOKUM COLUMalribHbIM
NOoKa3aTesieM Mo.

aKoMornn (3almTa oKpyxarLlen cpeabl, 3KONOrM4YeCcKkn YNCToe
BEIEHNE CENbCKOro Xo3smncTea, 6MoaHeprus)

Pa3BuTre mexayHapoaHoro cotpyaHudectsa B Mtanum
CoumarnbHoe coTpyaHN4ecTBO B Tanum

KynbTypHasa oesaTenbHOCTb, KA4eCTBO XXN3HW, accoLmaumm
KynbTypHas oesatenbHOCTb, MHOPMaLMA 1 KOMMYHUKaLNS

Pa3paboTka npoeKkToB (pyKoBOACTBO NpoekTamu EBponenckoro
Cowaa, NccneposaHue n Passutue)

YnpasrneHue aTu4yeckumm qooHgamm

UneHbl accounaunmn, doeaepaunm opraHmsaumnmn, y4acTBYOLLKX B
aTn4eckom omHaHcuposaHum (SEFEA — FEBEA)
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Menu
Home

Chi siamo
Dove?
Links

Downloac

VValori Responsabili
Prospetto informativo
Rapporti periodici
Glossario
Microcredito
Azionariate attive
Trasparenza Eurosif
La selezione etica
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Valutazione Emittenti

rocesso di selezione

v

Selezione Imprese
Selezione Stat
Comitato Etico
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Etica Sgr's activities
Mission statement

Etica Sgr is the investment management company of Banca Etica
(www.bancaetica.com), the first and only ethical-ecological bank in Italy.

Etica Sgr is completely dedicated to the provision of socially responsible inv
solutions for retail and institutional clients.

The company is committed to sustainable development by:

- investing the whole of the assets in best in class companies and countries in
social responsibility;

- donating a percentage of the invested assets to a guarantee fund for microc
in Italy;

- working in close cooperation with an experienced ethical advisor (Ethibel,
www.ethibel.org) and an independent Ethical Committee;

- involving key stakeholders in the evaluation process based on Corporate <
Responsibility (CSR) criteria;

- involving mainstream partners (banks, companies) aiming at positively in
financial and economic systems;

- promoting shareholder awareness and activism;



OcHoBbl KCO

KCO: nouemy Heobxoammo
NencTBoBaTb B COOTBETCTBUUN C
9TUYECKUMU NPUHLMNAMWN?

1. KomaHOHO-KOHTponupyowaa pyHKUna

2. HpaBCTBEHHOCTb, OCHOBaHHas Ha
NONe3HOCTU

3. HpaBCTBEHHOCTb, OCHOBaHHas Ha gonre



1. OTBEeT Ha KOMaHOHO-
KOHTPONMUPYIOLLYIO QOYHKLMIO

*ObLLecTBEHHbIE Onara (ToBapbl)
HaxoOATCA no4 OTBETCTBEHHOCTLIO
OpraHoB rocygapCcTBeHHON BMacTu

*OHM onpeaensT npaBuna Urpsbl:
KOMaHOHO-KOHTPONupyLimne
NHCTPYMEHTbI

KomMnaHun nopy4yaroT rocygapcTey BCHO
OTBETCTBEHHOCTb MO YCTAHOBINEHUIG

CTaHAapTOB We (companies)
N HCGIVIERTI7IRYE respect the rules and

VEENUETEEEEIVEE maximise profits -
obLwlecTBa society welfare




HO nHorga aTo pUCKOBaHHO: HAC MOryT
NOMPOCUTb OTYMUTATLCHA MO OXpaHe
OKpYy>KatoLlen cpedbl U HEKOTOPbLIM
counanbHbIM acnekTtam Ha NpPaBoOBOU OCHOBE

 Mbl BUOMM npmxon KOHLUENUNN:
NpUpPOa00OXPaHHOIo 3aKoHoAaTeNbCTBa
(OTBETCTBEHHOCTbL 3a MNPOLUSIoE)

« 3a40mKeHHOCTb B MUNIMOHbI EBpo 3a
MPOLLYI MPOMBbILLITEHHYIO AEATENBHOCTb



.. ... NTaK, Ha O4EeHb KOHKYPEHTHOM pbiHKE Bam
Heobxoammo borsnbLue:

*BocnpuaTtmne npobnem
0OLLLEeCTBEHHOCTbIO U
npeanovYTeHns
noTpeduTenemn MEHAITCA:




Moe BocrnpuaTmne aKonorm4ecknx n coumanbHbIX
npobriemM Kak BocnpusaTmne notpebutens

Forest dieback |
Herbicides, pesticides | | | GMOs
Forest management 5 FLEG(T)
Tropical = '§ fires VPA
deforestation & &
=
Old-growth o
Wood harvesting [EReNStEleV = = >
S S
O Transport, o
Wood working 5 = NOx emission
| [coeficiency | e Te
p Ecoefficiency paper
LCA
Issues high up _ _ :
Final consumption Recycling vs.

Issues expected to be going down incineration




2. HpaBCTBEHHOCTb, OCHOBAHHAasA Ha

I'IOJ'Ie3HOCTI/I
[ony4nTb NPenMyLLEeCTBO B KOHKYPEHLINN:

 Crapble UHCTPYMEHTHI
« [ocCcTynHOCTb MPUPOAHbIX pecypcoB
« 3artpaTbl Ha onnaTy Tpyaa
« TexHonorus v an3anH
 Ycnyru
— HoBble MHCTPYMEHTLI: BE OCHOBHbLIX TPEBOIY

 CounanbHag TpeBOlra OTHOCNTEJIbHO PaBEHCTBA UJA
cnpaBenJyiNnBOCTH

e JKoOnorn4yeckag ooecnokoeHHOCTb OTHOCUTENbHO
LIeNTOCTHOCTW, 300POBbS U CTAaOUIMBbHOCTH
3KOCUCTEMbI



B nHtepecax moen KomnaHuu
passmBaTtb KCO

[MpenmywectBa KCO MOXHO 0OHapyXuTb B 4
HanpaBEHUNAX:
*KCO moxeT
(3Heprus, cblipbe, 3aTpaTbl BPEMEHU Ha
BHELUHNW KOHTPOSb, ...)
*KCO moxeT
paboyunx (boriee BbicOKasgs MOTMBaLUA,

peakue cnydam nporynos, COKpalleHmne
TeKyyecTn paboyen cusbl)
*KCO moxeT
(bonee nerkum gOoCTyn K KpeaANTOBAHMIO,
yBENUYEHNE LEHHOCTU aKTUBOB ANs
NHBECTOPOB, NoaaepKka 3anHTepecoBaHHbIMM
CTOpOHamu, nsberaHme OOMKOTOB, ...)

« KCO ynydwaer dmpmbl



3. HpaBcTBEHHOCTb, OCHOBAHHAs Ha
gonre (4EeOHTOSIOrn3Mm)

B 1o Bpems Kak yTunmtTapuam
OCHOBbIBAeTCS Ha COOCTBEHHbIX MHTEpEecaX,
[IEOHTOOMM3M OCHOBbIBAETCS Ha YBaXKEHUM

npaBun Mopanu.

£ ¢ yBaXkeHneM OTHOLLYCb K
HEKOTOPbIM 3TUYECKUM
NPpUHUMNAM, NOTOMY YTO S BEPIO,
YTO 9TO XOPOLUO A4
bnarococtosHusa obuwecTtsa (M
MOEro nnMyHoro 6rnaronony4vms)



Kak 3Tu BUabl MOTUBaALUUU
NPUMEHSIIOTCS Ha NMpakTuke?

Pa3HbIn ypoBeHb 0ba3aTenscTtB B KCO:
» [IpncnocobneH4yeckne akumm

o CTtpaTtermnyeckune akumu

« CoumnanbHoe MHBECTUPOBaHUE



ATn4YecKkoe noBeageHne KoMmnaHmm OCHOBaHO Ha

HenocpeacrteeHH | Takxe TakKe KOCBEHHblE
ble coBagernblbl | KOCBEHHbIE coBnagenbLbl C
coBnagenbLbl 0COo0ObIM

BHMMAaHUEM K
3apyOeXHbIM

coBnagernbLuam
[laccuBHas AKTUBHasA, HO AKTUBHbIN,
peakuus, pabota BCECTOPOHHMUNA,
rMaBHbIM BbIMNOMHAETCA MO | LENOCTHbIN
obpasom oguH OOCTUXKEHWUIO noaxon
NN HECKOSbKO eQVHCTBEHHOM
acrneKkToB Lenm
gggr;gmb'e, He OonrocpoyHoe Oonrocpo4yHoe
NOCHEN0BATENbHbIE 006a3aTenbLCcTBO 006a3aTenbLCcTBO

NEencTBuUS




[MpakTuka
KCO

BpeMs



[TpncnocobneH4yeckme akuum:
NTanbsaHCKMe rocygapCTBeHHbIE Xere3Hble
aoporu

_’I oﬁglgrﬁoOVIE Gruppo Ferrovie dello Stato Le societa del Gruppo »

> Responsabilita socia

Home > Responsabilita sociale Invia aun amico & Stampa
Per il sociale
Per 'ambiente
Economia responsabile

Rapporto di sostenibilita

Rapporto di sostenibilita
4'& b}

Per il nostro Gruppo la responsabilita sodale non & solo il rispetto degli obblighi giuridici in campo sociale & ambientale, ma anche un investimento in capitale umano,
conoscenza, ambiente e rapporti con altri soggetti economid e sodiali

Consulta Porario
del treni e
acquista | tuol
biglietti on line

Per 'ambiente ; Per il sociale
1l nostro impegno per l'ambiente si traduce in efficienza energetica, riduzione Solidarieta, volontariato, sostegno a Telethon
di emissioni e rumore, gestione di rifiuti e acque 1 dellimpegno del Gruppo a favore della colletti

Viaggia con noi

Economia responsabile Gestione del territorio
1 risultati economico-finanziari e gli investimenti della nostra azienda, in La tutela del territorio & una delle sfide prioritarie dello sviluppo sostenibile. In
un’ottica di gestione trasparente e responsabile questo settore il nostro Gruppo svolge un ruoclo di primo piano

Note Legali | Partita Iva | Link | Credits Mappa | Aiuto | Faq | Accessibilita
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[MpoTecT puHnnc y TanbssHCKOro MMHUCTEPCTBA 0BLLECTBEHHbIX Aen: MmnopT
asobeHsona u3 JInbepumn yepes A3naTckyro TECHY0 KOMNaHMIO (3aHMMarOLLLYHOCS
— Kak ykasbiBaeT OOH — He3aKkOHHOW TOProBrien OpyxXnuem)

Hos6pb 2001



http://www.greenpeace.it/newsdatabase/50.jpg

OnacHOCTb OTCYTCTBUS CEPLE3HOIO
noaxona Kk KCO:

http://www.panto.it

pAlTO

company products service quality news showrooms portfolio contact

Panto is bas
in 1911, Today, our figures are:

® atotal surface of 1,076,000 square f

en manufa cturing :nd v
s and do : F hard w s and
a century of experlence A guarantees of rent types of glass worked e
inary quality :
U pe |_|p|r- ne
pment, marketing, and sa

vou from beginning to ors, windows and shutters produced
istance, Y .

e 5,000 new customers




ANTO

Una scelta di design
Solo TECK originale

Tecnologia di
costruzione

La qualita piu forte
nel tempo

“‘3eneHasa ctupka’

azienda prodotti servizio qualita news punti vendita lavori

contattaci

Panto's teak endures both atmospheric and biclogical
sgents. Moreover, R comes from renewabie
ations, and & 15 part of an environmentally-fres

A
3 ,'.' ATTNE

0,

Con Panto siete certi di avere se

qualita, perche utilizza solo legni

originale "Tectona Grandis", il p|u

resistente agli agenti :rrm:-:r

climatiche estreme: per quest d

anni, assicurandone durata e be nel tr:rnpu.

Il Teck Pantao resiste efficacemente agli agenti
atmosferici e a qur-'”l biologici, e, provenendo da
piantagioni rinnovabili a rotazione, contribuisce alla
tutela dell'ambiente,

panto > Solo TECK originale




[MpotecT 'pnHnuc 2007 .
npotus Kumbepnu Knapk,
HepaunoHanbHas
BblpyOKa nepBUYHOIO
neca B KaHage




Company’s attention &
investments

Raw materials use
Energy consumption
Employees’ rights
Working conditions

Demand for green and
protected areas

Wildlife protection

Goods of cultural
significance

Health status of some
sectors of the population
(children, elderly persons,
... Ssometimes in
developing countries)




MHCTPYMEHTbI akumu
durHaHCMpoBaHME MEeCTHOU pa3paboTKu MPOEKTOB
NN MHUUMATUB HErToCYyO4apCTBEHHbIMU
opraHusauuamu B LDC (Hay4Ho-
nccnegoBaTenbCKNe MHCTUTYTbI, BONbHULLbI,
LLIKOSIbI, MAPKN N OXpPaHSEMbIe TEPPUTOPUMN,
apyrue coumnarnbHble MHOPaACTPYKTYPLI)

[Togaepkka crnyKalmx KOMnaHnuu, UCMONHSALWNX
0o00poBONbHbIE (HEONMA4YMBaEMbIE) AENCTBUS

MapKeTUHr, UMeLLNXA OTHOLLEHUE K NPpUYMHAM,
OCHOBaM

KomMneHcu PYOLLNE KannTarioBJ10XXEHUA



CTpaTtermyeckme akuum
Accouunaunsa duoneca

C 1998

NMHnumatop: Valcucine
SPA

Unenbl (2003): 30
KOMMNaHun

KannnoBnoxeHus:
580,000 €




KCO kak coumanbHoe NHBecTupoBaHue
Sveaskog and AssiDoman

WELCOME TO SVEASKOG | Contacts M sitem=p | [Jsearci]
Environment Recreation Forestry and timber About Sveaskog Ay

Sveaskog manages some
4.5 million ha of land,
including 3.4 million of
productive forest land.
This corresponds to 15%
of forest land in Sweden.
Using its own raw material
assets and through
purchases and exchanges,
Sveaskog is a leading
supplier of sawlogs,
pulpwood and biofuels.

Achieving the environmental objective for

sustainable forests

Sveaskog is to transfer 150,000 hectares of forest land with high
natural values to the Swedish Environmental Protection Agency.
The transaction primarily involves forest parcels for conversion
into nature reserves. In 2006 alone, land transfers will amount to

approximately MSEK 200.

2]

Positive profit trend for
Sveaskog

Sveaskog's profit

trend is posi .

Improved earnings

vithin forestry

operations are the

result of good

demand for the

company’s products with higher
revenues and a decreased cost
level. Prices within all product
categories are increasing well.
This is due to good demand
lead by a favourable business
climate vithin the forest and
wood products industry and a
continued strong demand for
biofuel. >

We develop the forest's
different values
N5 4 A3 p

S .

o 'y

Partnership for
living forests

Sveaskog and WWF share a
commeon vision of sustainable
forestry both in Sweden and
globally. Read more about the
projects in our miniwebb,

Press release

Commissioner Fischer
Boel inaugurates the
European Forestry House
In a festive atmosphere
the European
Commissioner for
Agriculture and Rural
Development Mariann
Fischer Boel ceremonially
opened the nevdy
established European
Forestry House by pointing
out the great potential of
such a house help
emphasise the importance
of forestry for Europe.
Read more

Huntina. fishing & nature
experiences

askog develops
activities for hunting,
fishing and nature
experiences in co-
operation with local
partners. Read more »

Financial information

Financial Information

Reports (pdf)

Year-end Re




WELCOME TO SVEASKOG

Home Environment

In English

Environment

Recreation

Forestry and timber
Selling your forest
Property management
About forestry
Forest holdings
Timber imports

About Sveaskog

W
SVEASKO

© Sveaskog
Forvaltnings AB

Recreation

Sveaskog's objective is to actively develop the different values of
the forest. We do this by combining the role as a leading supplier
of savlogs, pulpwood and biofuel vith a value-creating, market-
driven and long-term sustainable forestry vith consideration for

ecological and social values.

Sveaskog is Sweden’s leading
timber supplier

Sveaskog’s role in the timber
market includes production,
acquisition, timber harvesting
and sales of savdogs, fibre raw
material and biofuel.

Sveaskog is Sweden’s leading
timber supplier. Customers are
mainly the Swedish sawmills
and pulp and paper mills. The
forest raw material delivered by
Sveaskog comes from its ovn
forests, from purchases in
Sweden and via imports. R
mo

Sveaskog plants 45 million
seedlings

The grovth and quality of the
forest dictate the value of the
future timber raw material.
These qualities are strongly
affected by the choice of seeds
and plants in forest
regeneration.

WWF Co-operation

Sveaskog works to guarantee
and control traceability also for
the timber purchased from
other foreign sources. In 2004,
Sveaskog started a co-
operation with WWF relating to
timber imports among other
things to further ensure follov~
up and control of the raw
material flows.

FSC certification

The work of developing the
value of the forests is
supported by the certification of
our forestry according to the
Forest Stewardship Council
(FSC). FSC provides guidelines

Sveaskog puts land up for sale
Sveaskog has n assigned
by its ovmer on market terms
to sell land to strengthen
private farming and forestry,
particularly in sparsely
populated areas. In time, such
sales may comprise 5-10% of
Sveaskog’s land holdings.
Property manag

Time to fell

Our aim is to offer you the
best choice possible when
plan to fell your forest. This is
why we draw on our collective
resources when implementing,
for example, felling, thinning
out and forest conservation
work as well as general
forestry advice.

Is this the right time to sell?
Working with you, we can put
together the best strateqy
possible for the sale of your
forest, whether you're
interested in selling the whole
property or simply thinning out
part of the stock. Selli

t »

Forest holdings
Sveaskog manages some
4.5 million ha of land,
including 3.4 million ha of
productive forest land.
Bogs and rock impediment
make up most of the
remaining 1.1 million ha.

Sveaskog has forest
holdings all over Sweden.
Approximately 80% of
Sveaskog’s lands lie in
northern Swed

Holdings in the southern
part of Sweden, however,
are almost as important
fr3n a forest production
point of view as the
northern holdings due to
considerably higher growth
per ha.

Land in southern Sweden
accounts for
approximately 60% of the
value of Sveaskog’s total
forest holdings.

SR tools:

Sveaskog’s ;

to
control timber from illegal
sources

Management system

( ); a
function for

environmental and social

responsibility has been

appointed

Environmental
(EMAS) and social reporting
(company’s standards)

Hunting, fishing, nature
policies agreed with

local, national and

international stakeholders

(WWF)



Also SME can be responsible!
Raffaele Rigato
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Efficient design, responsible sources

Chi siamo.

I nostri prodotti .
Our prodicts Italian Doors Use Less Wood www.raffaelerigato.com
I nostri legni

La lista del CITES By Raffaele Rigato quoted from Usderstory summer 98 volume 8 number 3 pages 12-13 Journal of the

CITES I"' Certified Forest Products Council, with the permission of ScottLandis Editor

Foreste per sempre ) ;

Efficient design
responsible source

T have managed my own woodworking shop in Bologna, Ttaly, since 1979, and last year my
colleague Andrea Rosa and I began designing and building furniture with a social and ethical
Cos'e’ I'FSC content. Specifically, we are using less wood in our designs and, wherever possible,

sl incorporating reclaimed wood and wood from certified sources in our products. In selecting
Muzama ;l”‘?ﬁs timber our company, RigatoRosa, iries to apply the two simple principles set forth by Timothy
of Zambia J. Synnott in his essay "Forests for Tomorrow,” which appeared in the 1993 exhibition

State of the Forest . ‘catalogue Conservation by Desigr

News
el 1) * All forests supplying fimber fo the company must be identified by
Serivici name and location, with. information about the management and

Contact us production system.

More links 2)  Only wood from well-managed forests will be bought.

Acknowledgments

To that end, we have prepared a Declaration of Provenance, which our suppliers are
requested fo sign, date and stamp. It's a simple document that verifies the source of
our materials and documents the nature of the seasoning process (air or kiln dried)
and whether any chemical treatments were employed. We make this information

bl available to our customers—along with'a yield index of the raw material consumed by
each product—and we keep it on file for future reference. (The yield-index explains
how many cubic meters of lumber were used in a particular piece of our furniture,
compared to the wood consumed by a similar standard model.)




KCO nHcTpymeHThbl OT Raffaele
Rigato

YaenseTtcd BHUMaHUe MeXxXayHapoaHbIM OUCKYCCUAM O
NpakTUKe yCTOMYMBOIro J1IeCcoBOACTBA

IlecHas ceptudpmkaums (nepsbin ITanbAaHCKU Ynex
JlecHOro noneynMTesibCKOro coBeTa)

[lpeBecunHa 13 cxoXux no B3rnsggam opraHn3auum
pa3BMBaOLLINXCA CTpaH

[Togoep>kka pa3BuTus gepeBoodbpadbaTtbiBatoLLEN
NPOMBILLUIIEHHOCTU B pa3BUBaIOLLIMXCS CTpaHax

XopoLuunn ypoBeHb obecnevyeHuss obLecTBEHHOCTH
nHpopmaunen - web site

BbicokokayecTBEeHHbIN An3anH mebenu

HeouunlleHHasa apeBecuHa; TONbKO ECTECTBEHHbIE
KOHCepBaHTbI A58 00paboTKu

OTCeVvTCTRUAE NMUCKDUMUAHAIIIA 0O OTHOLLIEHUO K DABOUYIM



Kakne cBsasun mexagy KCO
MoTuBaumenm n ocHosamm KCO

|

1/ 1

Command
and control
response

Utility based
ethics

Duty based
ethics




14
Mosa KoMnaHUa OTHOCUTCSA OTBETCTBEHHO K YNpaBieHUIo
counarnbHbIMN U SKONMOrMYECKUMM PoOHOaAMU» "

e Kak rapaHTupoBaTtb, YTO Bbl genaete
NEeNCTBUTENBHO TO, O YeM Bbl 3agBngaeTte?

« Kak I'IpO,EI,eMOHCTpVIpOBaTb Bawiun pearbHbie
obgasare _2aa P




[lepBooYyepenHas cepTudmnKkaLmns

 BepHoe onpepeneHue:
* «[eknapauyna cooTBETCTBUA

*HeT BHELWHero KOHTpons: aoBepue?




. KITMEHTbI U I'IOTpe6l/ITeJ'II/I HE Mynbl

Bbi1 moxxeme ecec0a obmaHbIBamb 00OHO20 Yeri08eKa,
Bbi Mmoxxeme oOHax0bl 0bMaHymb ecex roded,
HO BbI He Moxeme aceada obmaHbIeamb 8cex firnoeu

HeBeprle JKoJ1orm4eckme npntTAa3aHnA.

NO TREES HAVE BEEN CUT
TO MAKE THIS PRODUCT

100% wood from
rubber tree



BTopooyepeaHaa ceptudunkayms

 BepHoe onpepeneHue:
 «OueHka coOTBETCTBUSAN

With vested, financial interests

in common with the firm

firm | < Control agency >

Credibility = f (relation enterprise/client)




[Tpnmep

BcemupHbIi cBnaeTenb (HerocyaapcTBeHHas opraHn3aums),
onfia4yMBaeTcs NpaBUTENbLCTBOM BenukobpmntaHum, ocylecTenseT

YALUTNNAMNL 22 DLIANAALAUIAAM MAA~ULIV AAFAAITIIAUIAIA

| campaigns | ronitoring | donate | contact us | about us | reports

B .

Independent Forest Monitoring Projects

Cambodia Mew!
Cameroon A Guide to Independent Forest Monitoring
Honduras ?) Em Download web leaflet:
F.o = : English - Frangais - Portuguese - Espariol
Other Countries | = i

The definitive guide to IFM for
gaovernments, donars, and NGOs,
Download English Guide as PDF {3.5mb)
French wersion(3.5mhb)

or the Spanish wersion (3.2mb)

Independent Forest Monitoring (IFM) projects seek to worl with the governments, civil society and private sector of timber-
producing countries by providing objective information on forest concession allocations and infractions, capacity building in
forest monitoring techniques and case-tracking for legal processes, in order that the populations of the countries concerned
equitably benefit from the sustainable use of their natural resource base,

Maonitoring staff and officials make inspection wvisits, either jointly or independently, to a range of locations (forest, sawmill,
factory, port etc.) either in a programmed, systernatic way or to investigate suspicions, By complementing official forest law
enforcement with the objectivity and public credibility of an independent third party, IFM can improve transparency in the short
term while contributing to the development of a sound legislative and requlatory frameworl for responsible forest management,

Global Witness has pioneered and gained unique experience on IFM in Cambodia (1999-2003) and Carmercon (2000-2005), We
are currently answering requests frorm other countries where our expertise is in high demand.

http://www.globalwitness.org/



TI_PeTbeoqepeuHaﬂ cepTndunkaumns
paBUNbHbLIN cepTUPUNKaALMOHHbLIN npoLecc

EN ISO 45000 Standards
and ISO/IEC guidelines

firm Certification agency

Accreditation
agency

The best instrument, not a perfect one!



CepTtudumkaumsi npoaykummn v

npoLiecca

Firm organization: Product A
e Contracts

* Information

» Training "~ | Product B

 Quality control Product certification
Product C

Process certification




AKKpeanTaunoOHHbIE U
cepTUdPUKaLnOHHbIE
opraHunsaummn

—
’ Certification “ _
(Inter)NatlonaI body

Accrediting

Organisation -»-# _

2 “families/groups”:

* Insurance and bank companies (DNV, SGS, ...)

 Technical organisations (TUV, Icilia, Soll
Association, Skal, ...)



|IAF ILAC
International International Laboratory
Accreditation Forum Accreditation Cooperation

IAS

International
Accreditation Services

EA
European Cooperation
for Accreditation

I

United Kingdom | Dubai Accreditation Italian
Accreditation Center (DAC) SINCERT

Service (UKAS)

www.ukas.com www.dac.gov.ae www.sincert.com


http://www.dac.gov.ae/

PFDI‘I‘IDtinQ the interestsof AR "';“" N
!LSL mc]E O ot s e akkpeauTaLms 1 mapkupoeka . UNn’altro
organismo internazionale di raccordo

Home *» Membership * Founding members

about ISEAL

membership

member initiatives ISEAL Members

public documents

upcoming events The following organisations are Full Members of the ISEAL Alliance:
contact us
useful links
F lo Fairtrade Labelling Organizations (FLOY
members only
SASA \Q Forest Stewardship Council (FSC)

International Federation of Organic Adriculture Movements (1FCARM)

International Organic Accreditation Service (1045

hdarine Adquarium Souncil (AC]

harine Stewardship Council (MSC

social Accountability International (5410

@ Sustainable AgricLlture Metwork (S8

The following organisations are Associate Members of the ISEAL Alliance:

Global Ecolabelling Metwork (GEM)

http://www.isealalliance.org/
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---------- » Accreditation
=% (Certification




Certification: of processes

Products’quality or
performances

Quality Systems
1ISO 9000 Origins — typical products

Environmental Z LCA, EU Ecolabel

Management Systems
ISO 14001, EMAS

Organic farming

Health & Safety IFOAM, EU rules

OHSAS 18001 SFM & COC
FSC, PEFC

SocalACcounEbii I
SA8000, AA1000, ... Transfair




HekoTopble 3aKn4YnTernbHbIe
pa3MblILlLUIIeHUA

« Ecnu rpaxxgaHckoe obLecTBo (HerocygapCTBEHHbIE
opraHmsaumun, notpedurtenn) He dyaet urpatb OONbLLOW
ponun, KCO ocTtaHeTca 40BOJIbHO OrpaHU4YeHHbIM
NHCTPYMEHTOM

* VMHopmauna un pacuimpeHue cotTpygHuU4YecTsa — camble
MOLLHbIE MHCTPYMEHTbLI AN U3MEHEHUA CO3HAHUS
rpa)kgaHckoro obLiecrtea

— AdaBJ1€EHNE Ha rocyaapcrBo
— yBeJimndieHmne OTH4EeTHOCTH KoMnaHunm
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